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Case study : Principal component analysis to devise asset based proxy 

indicator for a leading SMS based job search business 

 

The income and expense variables in the surveys will normally show a relatively high 

proportion of missing values due to non-response, substantially reducing the number 

of valid cases in multivariate statistical analyses that include the income variable. 

Such a loss on a key predictor variable is serious as it means that all substantive 

analysis is deprived of many cases that would otherwise be available for analysis. 

 

Our client approached us to design a technique that would enable them to collect 

information which would qualify the well being of their customers. Aaum advised our 

client to collect information on household assets with the aim of obtaining more 

precise measures of economic well-being on the largest possible proportion of 

respondents. With this information, we have constructed quintiles using Principal 

component analysis to qualify the customers of our client that have enabled them to 

direct their marketing activities. 

 

Please write to info@aaumanalytics.com if you are interested in knowing further 

details.  


